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CHAPTER ONE 

1. Introduction  
In this chapter, seven points were mentioned; the issues were background of the study, statement 

of the problem, research objective, research questions, significance of the study, scope of the 

study and operational definitions. Each issue was discussed turn by turn.  

1.1. Background of the study 

Communication is a wide concept and covers multidisciplinary areas. Communication is a 

complex process of exchanging information, ideas, or feelings to create shared understanding 

between individuals or groups. The idea of communication originated back to post-war aid 

programs to countries in Latin America, Asia and Africa. They used communication for helping 

their struggle against poverty, illiteracy, and poor health, lack of economic, political and social 

infrastructure in the poor (Schram,1964).  

Communication is a fundamental component of effective and sustainable development practice.  

In development activities, communication is not serving as a means of delivering information; it 

is initiate the community to be participatory and owner of the development. Communication is 

instrumental in shaping an individual's attitude, as being well-informed tends to result in a more 

positive outlook compared to those who are less informed (Schram, 1964). 

Giving chances to the people to be communicator rather than seen as targets can lead to effective 

development. Creating dialogic communication environment than persuasive communication 

mechanism, can strength the developmental activities and can make the people to be owner of 

the initiative (Taleb et al., 2017).  

Communication is the process of creating meaning through symbolic interaction, using messages 

to generate meaning, transactional process of sharing meaning with others, transactional process 

using symbols to create shared meaning, the process through which we express, interpret, and 

coordinate messages with others, complex process through which we express, interpret and 

coordinate messages with others (Miller,2020). 

. 







https://www.linkedin.com/in/anteneh-getahun/?lipi=urn%3Ali%3Apage%3Ad_flagship3_pulse_read%3BoDG3sAIITnue850%2BgSQMkQ%3D%3D
https://www.linkedin.com/in/anteneh-getahun/?lipi=urn%3Ali%3Apage%3Ad_flagship3_pulse_read%3BoDG3sAIITnue850%2BgSQMkQ%3D%3D
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mutually understood by the implementer and the community; developmental initiatives could be 

sustainable and owned by the community. 

1.2. Statement of the problem 

Developmental initiatives need practical and participatory communications. If there is an 

initiative implemented for the community, like other resources allocated by the implementer, 

there should be also communication strategy and mechanism to implement that project. If 

communication is not considered as a means of achieving the predetermined objective, there may 

not be sustainability and change. Communication, especially for newly implemented projects 

should be taken as primary issue. 

Unless the initiative is supported with effective communication strategy, its sustainability, 

community participation, trust of the people on the government, mutual respect and development 

in general is under question. Thus, to show how communication affects positively or negatively a 

certain initiative implementation; it is important to examine research findings globally and 

locally. 

In this regard, Anthony (2024), indicated that effective communication is necessary for the 

achievement of a certain task and if it is ineffective the reverse is true. He argued that efficient 

community engagement can impact social sustainability of smart cities. This is because in a 

socially sustainable society citizens should be able to participate and provide feedback in shaping 

or co-creating the social system they reside in.  

However, findings from prior studies, as cited by Anthony (2023), (Anthony 2021; Carayannis, 

et al., 2021; Warnke et  al., 2023), stated that existing community engagement approaches in 

smart cities are too technocratic and not aligned to the interests of the community and society at 

large. Thus, for community engagement to be efficiently deployed in smart cities there should be 

open platform(s) for citizens to become sociable in smart city development. In urban context, 

Community engagement provides a process that gives all stakeholders in the neighborhood the 

chance to influence the administrative tasks and decision-making of the smart city development 

(Hofstad et al., 2022; Leino & Puumala, 2021) cited by (Anthony 2023). 
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https://simplystakeholders.com/public-participation-accountability/
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Hailemariam  and Chanie (2018), by refereeing www.ethiosap.org,  indicated that citizens have a 

right to participate effectively and meaningfully in the affairs of their own development, either 

directly or their legitimate intermediate institutions that represent their interest .local 

development plans shall in particular, reflect the voices, interests and development needs of the 

community. Communities shall be provided with adequate space to participate in the planning, 

execution, and monitoring of development program. 

Here, according to the view of different scholars, we can understand that communication, 

particularly; participatory communication is unavoidable task for developmental initiatives and 

its sustainability.  If we let the public to be participant in each stage of the initiative and make 

decision maker, there is no any mechanism that hinders the public to be participatory! 

2.2. Literature Review  
2.1.1. Communication Strategy  

Communication strategy means an outlining plane for the implementation of communication 

activities that helps the organization to communicate with the public in general and with its 

stakeholders, beneficiaries and specific targeted audiences on a certain events, actions and ideas. 

It is a road map that gives hint and direction how the communication process is taking place. 

2.1.2. Community Engagement  

Community engagement means creating an opportunity to the community to engage and 

participate on what is being done.  

According to UNCEF (2021), Definitions differ across organizations and program, but at the 

heart of each one is a focus on increasing the participation, collaboration, and voice of 

communities for more effective results. Community engagement can be transformational. 

Beyond including the people we serve and creating space for dialogue, effective Community 

Engagement ultimately builds a relationship of trust in which communities are empowered to 

take action and use the systems in place to identify and address their most pressing issues.   

Empowering community members to explore, plan and act together on their priority issues can 

be a powerful way to strengthen collective capacity and improve program equity and 

effectiveness. This requires community members, leaders and organizations to play a central role 
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in the development of humanitarian initiatives that affect them. Community engagement also 

seeks to strengthen the link between people and the systems, structures and services, both formal 

and informal that has been designed to meet their needs. This means strengthening governance, 

quality of service delivery and systems, and improving accountability mechanisms (UNCEF, 

2021) 

The impact of community engagement in urban planning on sustainable development is a subject 

of growing significance as cities grapple with the challenges of rapid urbanization. 

Community involvement is a critical component of urban planning, propelling development 

toward sustainability and inclusivity. It enables varied communities to express their distinct 

viewpoints, needs, and aspirations, enabling a balanced approach to planning. Urban initiatives 

that actively involve citizens in decision-making processes might better reflect the collective 

interest, improving the livability and functionality of the urban environment. Furthermore, 

community engagement develops a sense of ownership and responsibility among residents, 

leading to improved urban area management and preservation. As a result, active engagement is 

a critical instrument for attaining long-term sustainability in urban development (Deep, 2023) 

Urban projects can become more inclusive and equitable by actively incorporating these 

stakeholders, leading to a more just society overall. Furthermore, because residents feel powerful 

and represented this degree of engagement generates a sense of togetherness and cohesion 

throughout the community. In the long run, community engagement helps to create sustainable 

and prosperous cities that benefit all citizens, regardless of background or social class (Deep, 

2023). 

Thus, community engagement means partnering with the community and as a result the 

community can lead the changes and actions in each stage of a certain initiative. 

2.1.3. Corridor Development 

Corridor development typically focuses on improving major transportation routes such as 

highways, railways, and transit systems. The aim is to stimulate economic activity, enhance 

accessibility, and foster sustainable urban growth. 
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Corridor development is crucial for creating efficient transit systems that connect urban centers, 

reduce congestion, and promote economic activity. Corridor development is managing rapid 

urbanization and enhancing the quality of life for residents. It is an act of implementing 

comprehensive strategies that prioritize connectivity, sustainability, technology, and community 

engagement that create smart urban environments that foster inclusive growth. 

2.1.4 International studies on municipal communication and urban development 
Effective communication strategies can play a role in raising awareness of these phenomena.  

According to Kirkhaug (2017), Poor communication is a common failure factors for projects, 

which illustrates the importance of high quality communication. one of the problems with 

communication in urban planning processes, is that communication often characterized by one-

way communication, where information is sent without any attempt of making a dialogue out of 

it, leaving them without means to respond or express their opinion, or even aware of that the 

message is sent. Communication of urban plans is characterized by bureaucratic prose and 

formality.  Acts, regulations and formal announcement letter are examples of this. Formal 

communication is often rigid, and meant to make conditions tidy to enhance a common 

understanding of the underlying mechanisms. It is also important to consider where information 

is presented. Citizens are a complex and varying target group. Reaching everyone is close to 

impossible; however, if a broad section of the society ought to be reached, it is important to 

choose right communication channels. If planners and municipalities want to reach a larger 

variety of their citizens, they must identify where they receive information in their daily-life, and 

distribute their information through these channels, and let citizens respond in ways they are 

accustomed too and comfortable with (Kirkhaug , 2017). 

 Deep (2023) argued that Urban planning plays a pivotal role in the quest for sustainable 

development, and the integration of community engagement into this process has emerged as a 

critical factor in shaping resilient and vibrant cities. As the global population increasingly 

gravitates towards urban centers, the need for inclusive, environmentally conscious urban 

planning becomes more pronounced. 

 Ivana et al. (2025) argued that limited awareness of urban climate among key stakeholders who 

shape climate adaptation efforts. Communication offers a promising means of addressing this 
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gap and mobilizing stakeholders towards effective adaptation. Yet, the effectiveness of 

communication in engaging these groups remains unclear. 

Ratna W. et al.  (2024), Communication in infrastructure development specifically is a complex 

phenomenon that requires various perspectives to fully understand it. It is not only from a 

mechanistic perspective considering communication as a process of exchanging messages, but 

also from a linguistic perspective (how language shapes and reflects meaning) and a 

psychological perspective (how individuals perceive and process information). 

Mukuzunga P. et al., (2021),The popularity of Facebook, Twitter, Google, Instagram, YouTube, 

BlogSpot and other social media, has spurred a demand for new forms of participatory planning 

and self-governance by citizens. Citizens have been interested in using social media tools to 

engage with city planners. Well known social media platforms are easily accessible from 

smartphones than from traditional desktops as many people have access to smartphones. These 

include, Whatsapp, Facebook and Twitter. This portability is a major advantage as it removes 

barriers of access whenever anything new from the local authority is released. 

In California, citizens in Monterey are encouraged to collaborate with the councils in decision-

making and bringing new ideas to city management. The participation enables efficient delivery 

of the exact required services, such as the efficient distribution of land, road maintenance, 

garbage collection and water supply (City of Monterey, 2021). The citizens are encouraged to 

make use of existing communication ways. The council provides the citizens with a toll-free 

number. This is the free number they can use to communicate with council. The citizens are 

allowed to report any incident relating to council. Reactions from the inhabitants, on the council 

proposals are given through the neighborhood emails. Some of the city council programs are 

broadcast on Monterey TV channels and city websites. On the programs, there is the provision of 

a comment section where the citizens air their views concerning city issues. This promotes 

inclusive, balanced and fairness to all the people within the city. 

Mukuzunga P. et al. (2021), in Spain, Barcelona City Council makes use of various 

communication channels available to city residents. The communication channels include 

Facebook, Twitter, Instagram, YouTube and telephone. Through these channels residents can 
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consult, report incidents or complaints to the council and receive information on the city. In these 

pages, different communication channels are found (Barcelona City Council, 2017). This 

provides residents with a chance to choose the channel they prefer for communication. The 

council assists city residents mostly through the free telephone helpline. This interaction process 

creates a friendly relationship between councils and their residents. 

Mukuzunga P. et al. (2021), The City of Austin, located in Texas, faced challenges of the 

proliferation of informality. Citizens appeared not to know the building laws. The use of the 

internet allowed urban local authorities to engage with citizens and inform them on the building 

laws (Firmstone, 2015). 

Communication with citizens in the United Kingdom occurs through a platform known as the 

City Dashboard (Steel, 2020). These are online dashboards that benefit both citizens and local 

government. The cities occasionally publish information concerning urban planning events. 

These community and city dashboards offer a platform for local government to share the 

progress of their strategic plans with citizens and other stakeholders. The information 

communicated through dashboards is simplified for easy understanding. In other words, cities 

use these dashboards to show transparency, progress and weakness of councils. The citizens are 

updated on issues, like the expansion of cities, ongoing road construction and changing of uses. 

Communication causes a reduction of problems in urban areas (Mukuzunga . et al., 2021). 

Mukuzunga P. et al.  (2021), digital networks; such as Facebook and Twitter, the creation of 

Facebook, websites and, online applications enable people to log in to check on the notices 

passed from the municipalities. This has significantly contributed to the participation of people in 

the city planning programs. Responses from citizens enable them to participate in the planning 

issues. 

2.1.5. African contexts 
According to Mukuzunga P. et al. (2021), African urban councils at times communicate with the 

citizens during town meetings in small communities. This is where some notices are given to 

society. The notices include the restrictions of informal settlement. In Masindi District in 

Uganda, urban planning issues, such as information concerning the developments of roads and 
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issuing of land, are communicated through newspapers. Mukuzunga P. et al. (2021) by referring 

Dickson (2018), argued that adverts and notices to the public are passed through newspapers. 

Information communicated in this way, not to reach most of the citizens. As a result, they face 

problems of land barons (Masindi District Local Government Communication Strategy, 2013, as 

cited by Mukuzunga P. et al., 2021). The Municipal Council of Windhoek and the Rundu Town 

Council in Namibia use the Facebook platform in communicating with their citizens. These 

councils post planning issues affecting the area. Citizens are given the chance to comment on the 

page. This enables citizens to be aware of what is taking place within the area. 

Iringa Municipal Council in Tanzania discovered that communication with the citizens is very 

important. The interaction between the council and its residents resolves the conflicts that exist 

between the local authorities and the people. This encourages urban local authorities to interact 

with the inhabitants (Mukuzunga P. et al., 2021). 

In South Africa, effective communication between the government and the citizens is a key 

component of democracy (Chingwete, 2016). Different communication channels address the 

diversity of populations in the country. The main concern in South Africa is to ensure that 

government reaches the citizens concerning city planning subjects. The South African 

government provides a broad range of channels and technologies through which citizens can 

access information. For instance, (municipal offices, imposes mass media, television and radio). 

Chingwete (2016) observed that urban communications are at times accessed through social 

media platforms, like Twitter to mobile applications, such as the product launched in 2014 by 

Johannesburg Road Agency for traffic notices and alerts. Most of the people in Gauteng accessed 

information through television and radios (Mukuzunga . et al., 2021). 

In Zimbabwe, urban areas have been facing various challenges concerning planning issues. The 

citizens are suffering from problems which could have been avoided the planning issues been 

communicated to them. Some of the restrictions and penalties, such as the demolition of houses, 

become known to the citizens only at the last minute and yet they are the ones affected. Lack of 

government-to-citizen communication has resulted in many problems in the city. Most of 

citizens are not able to access information on important urban planning issues. Council of Gweru 

communicated with its residents through newspapers. Gweru City Council (2020) staff report 
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stated that the Gweru Residents Forum (GRF) created a digital engagement platform. The mobile 

G-City application to enhances communication and service delivery, the channels of 

communication, to some extent, accessible by the citizens, are radio and newspapers. 

Informing citizens on the pertinent urban planning issues has reduced problems in the cities. 

Communication with citizens has contributed to the lessening of urban challenges informing 

citizens on the pertinent urban planning issues has reduced problems in the cities. 

Communication with citizens has contributed to the lessening of urban challenges. Efficient 

communication with citizens has enabled urban local authorities to address the exact problems 

faced by the people. The use of channels that do not allow two-way communication discourages 

citizen participation (Mukuzunga . et al., 2021). 

2.1.6. Stakeholder engagement and two-way communication 
Smith (2024) argued that Stakeholder engagement refers to the process by which an organization 

involves individuals and groups with vested interests in its activities and decisions. The goal is to 

foster open communication, build trust, and create value for both the company and its 

stakeholders. This inclusive approach helps businesses anticipate risks, tap into new 

opportunities, and ensure their long-term viability. And it is needed to establish and Effective 

communication channels that is at the heart of stakeholder engagement. Establish transparent, 

two-way communication channels that allow for regular updates and feedback. 

Effective stakeholder engagement is a powerful lever for business growth. It enables innovation, 

facilitates market expansion, builds brand loyalty, improves operational efficiencies, manages 

risks, and drives sustainability initiatives. However, achieving these outcomes requires a 

strategic approach to engagement, characterized by genuine dialogue, transparency, and a 

commitment to addressing stakeholder concerns. By prioritizing stakeholder engagement, 

companies can not only achieve growth but also build a more resilient and sustainable business 

model for the future (Smith, 2024). 

According to Global infrastructure HUB (2019), Stakeholders are persons or groups who are 

directly or indirectly affected by a project, as well as those who may have interests in a project 

and or the ability to influence its outcome, either positively or negatively. Stakeholders, in the 

context of an infrastructure project, could include locally affected communities or individuals 
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accountability of government to public opinion or legal processes. In public relations, the notion 

of transparency is advocated as an ethical and normative communication practice (Lee and 

Queenie, 2021) by referring (Avery & Graham, 2013; Men & Bowen, 2016). The current study 

adopts the definition of transparent communication proposed by public relations scholars (Men, 

2014), including three key components, namely information substantiality, participation and 

accountability. 

Lee and Queenie (2021) argued that transparent communication ensures the participation of other 

parties. The provision or disclosure of information does not constitute transparency (Rawlins, 

2008). Heald, (2006) and  Albu & Wehmeier, (2014) stated that to achieve transparency, 

audiences' capacities for processing information are crucial; thus, audiences should be involved 

to address the interests of both sides other words, the mutual understanding of a message and 

information is a necessary component of transparent communication.  

Therefore, in terms of transparency, organizations are responsible for ensuring that a party who 

is interested in an organization's actions and decisions can actively participate in acquiring, 

creating and providing information. 

According to Lal H., et al. (2023), Government websites provide access to a wealth of 

information, such as legislative documents, budgets, and public policies, enhancing transparency. 

Citizen access to such information fosters accountability by allowing them to scrutinize 

government actions and hold officials responsible. 

2.1.8. Communication challenges and barriers in local government  
Effective communication has been identified as a critical factor in improving local governance. 

Through transparent communication systems, local governments can share information, solicit 

feedback, and address community needs. Inadequate Communication Infrastructure and limited 

Civic awareness Citizens are often unaware of their rights and the mechanisms for engaging with 

local may be the causes of the barriers in communication. Different scholars list communication 

barriers in their study and some of the challenges and barriers are explained as follows.  

Cultural Sensitivity: Culture plays a vital role in communication. Unless the communicators give 

careful consideration s to culture, the communication may be failed and become ineffective. In 
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the globalized work environment, cultural sensitivity is a critical factor in effective 

communication, especially in international engineering projects (Akintelu, 2023). 

Shahid (2022), Communication is the bridge that can unify cultures, but it requires continuous 

tweaking, buy-in, and also excitement from all teams. Communication is the process used by 

people to transmit, interpret, and share information. Recognizing the complexities involved 

between communication and culture has become a need for most organizations to gain a 

competitive advantage and shape a positive workplace environment. 

Communication among management can be disrupted because of a myriad of reasons, including 

lack of clarity in the organization's mission, insufficient knowledge of organizational culture and 

its values, diversity in an organization, and many more from both leaders and employees of an 

organization.  Culture refers to the cumulative deposit of knowledge, experience, beliefs, values, 

attitudes, meanings, hierarchies, religion, notions of time, roles, spatial relations, concepts of the 

universe, and material objects and possessions acquired by a group of people in the course of 

generations through individual and group striving (Li & Karakowsky, 2001). Cultures are 

specific and variable for different groups of people, depending upon their shared set of 

knowledge and belief systems. Like all other social units in the world, an organization develops 

its own culture based on the rules and regulations, expected behaviors, ethical belief systems, 

leadership styles, diversity, and many other internal and external factors that define the way an 

organization does things (Shahid ,2022). 

Digital outreach and social media platforms to enhance accessibility provide information in 

regional languages to improve understanding, and conduct targeted public awareness campaigns. 

Engaging local communities and leaders to facilitate communication, enhancing transparency, 

and establishing robust feedback mechanisms are essential to building trust and ensuring a more 

inclusive and accountable governance system ( Lal  et al., 2023). 

On the contrary, effective communication is important in achieving good governance and 

proposes practical measures to address the identified communication gaps. By implementing 

these strategies, the government can foster a more engaged, informed, and participatory 

relationship with the public, ultimately enhancing the overall governance effectiveness and 

public trust in the system. 
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According to Lal et al. (2023), Barriers to Effective Communication is occurred due to: 

 Lack of Access to Information: Inadequate access to information is a significant barrier to 

achieving transparency and accountability. When citizens are not informed about government 

activities, they cannot hold officials accountable or participate effectively in decision-making 

processes.  

Language and Literacy: Language barriers and low literacy rates can hinder effective 

communication between the government and diverse populations. If information is not provided 

in languages that citizens understand, it becomes difficult for them to engage in the democratic 

process.  

Digital Divide: The digital divide refers to the gap in access to technology and the internet. In 

regions where digital access is limited, a significant portion of the population may miss out on 

important government information and online participation platforms.  

Biased or Controlled Media: Governments that control or manipulate media outlets can limit 

the flow of unbiased information. Biased reporting or censorship can distort public perception 

and hinder the media's watchdog role. 

Misinformation and Disinformation: The spread of misinformation and disinformation through 

social media and other channels can lead to confusion and mistrust. False information can distort 

public opinions and prevent informed decision-making. 

Bureaucratic Obstacles: Complex bureaucratic language and processes can make government 

communication difficult to understand for the general public. This can discourage citizen 

engagement and limit the effectiveness of communication.  

Cultural and Contextual Differences: Differences in cultural norms and contexts can affect the 

way information is received and interpreted. Effective communication requires an understanding 

of these nuances to ensure the message resonates with diverse audiences.  

Lack of Engagement Channels: Inadequate platforms for public engagement and feedback can 

hinder citizens' ability to voice their concerns and opinions. Governments need to provide 

accessible avenues for dialogue. 
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Political Interference: Political pressures can lead to the suppression or manipulation of 

information to serve the interests of specific groups or individuals, undermining the transparency 

and integrity of communication. Addressing these barriers requires a multi-pronged approach 

that includes improving access to information, promoting media freedom, enhancing digital 

literacy, creating inclusive communication strategies, and fostering a culture of openness within 

governments. Overcoming these barriers is essential to ensure that communication contributes to 

achieving good governance and a thriving democratic society. 

In sum, whether internal or external, communication process can be ineffective. Some of the 

barriers are attitude of the sender and the receivers, the content, the medium they used, media, 

political environment, status of the residency as well as the leaders, digitalization, etc. 

2.1.9. Communication for Development (C4D)   
Communication for Development is defined as a social process based on dialogue using a broad 

range of tools and methods. Communication for Development is about seeking change at 

different levels including listening, building trust, sharing knowledge and skills, building 

policies, debating, and learning for sustained growth. It is a transformative process by nature: the 

learning it generates and the empowerment it nourishes both lead to social change as (Besset, 

2005 & Kamie, 2019) argued. 

The concept of development communication encompasses the use of various types of media and 

communication channels to facilitate the sharing of information and experiences, with the goal of 

promoting societal progress and improvement. Development communication involves utilizing 

communication strategies to bring about positive changes in the lives of individuals and 

communities, both in terms of social and economic aspects (Tesfaye (2023). 

Development communication is not exclusively about behavior change. The areas of intervention 

and the applications of development communication extend beyond the traditional notion of 

behavior change to include, among other things, probing socioeconomic and political factors, 

identifying priorities, assessing risks and opportunities, empowering people, strengthening 

institutions, and promoting social change within complex cultural and political environments. To 

fully understand the way development communication can be effectively applied in operations, it 

is necessary to have clearly in mind how its scope has broadened (Mefalopulos , 2008). 
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Melkote and Steeves (2015) argued that aside from differences in underlying assumptions about 

communication and development, the scholarship and practice of development communication 

vary greatly in strategic scope, that is, the range of methods and approaches included as part of 

development communication. Given the convergence of legacy mass media and new information 

technologies, it makes sense that all of these technologies would be relevant. Development 

communication involves issues at all levels of consideration. What is possible at the micro level 

(individual and grassroots) often depends on constraints at the macro (national) and (global) 

levels.  

Federal Department of Foreign Affairs (FDFA) and Swiss Agency for Development and 

Cooperation (SDC) - Switzerland's official body for international cooperation and humanitarian 

assistance, (2016),   states that Development is a communicative process. Communication tools 

are vital for the political dialogue and awareness-raising required to bring about social and 

institutional reforms. C4D is a tool for social and political transformation. It promotes 

participation and social change using the methods and instruments of interpersonal 

communication, community media and modern information technologies. Communication for 

Development is not an add-on, but rather a cross-cutting activity in project management, aimed 

at strengthening dialogue with beneficiaries, partners and authorities in order to enhance local 

ownership of programs and generate a sustainable impact. 

C4D must always be developed on the basis of the local context, with local resources. In order to 

maximize its impact, full use must be made of local methods, channels, traditions and languages. 

Culturally sensitive communication makes the most of local resources. C4D built on local know-

how, with a local flavor, arouses more interest and reflects local sentiment more closely than 

even the most sophisticated campaigns designed by renowned experts in a remote metropolis. 

(FDFA)  and (SDC), (2016) by referring (World Congress on Communication for Development 

Rome, 2006) stated that Communication for development is a social process based on dialogue 

using a broad range of tools and methods. It is also about seeking change at different levels, 

including listening, building trust, sharing knowledge and skills, building policies, debating and 

learning for sustained and meaningful change. It is not public relations or corporate 

communication. 
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(FDFA)  and (SDC), (2016), Communication for development involves understanding people, 

their beliefs and values, the social and cultural norms that shape their lives. It involves engaging 

communities and listening to adults and children as they identify problems, propose solutions 

and act upon them (UNICEF, 2021). 

There is an inseparable inter-connectivity between development and communication as they play 

complementary roles to bring about meaningful development in society. According to UNICEF 

(2015), Communication lies at the heart of sustainable development.  

2.1.10 Opportunities and challenges of C4D and social media 
Greg. (2024) stated that it as a digital technology that enables the exchange of ideas and 

information generated by users in the form of text and images, which lends itself to engagement 

through liking, sharing, commenting and discussion via virtual network communities. Social 

media no doubt offers advantages in disseminating messages quickly and broadly and for social 

media to become an effective tool in carrying out sustainable measures for enacting sustainable 

change (Greg H., 2024). 

The most obvious role that social media plays in development communication is its potential to 

compete with conventional or mainstream media, giving people a voice on their own terms. They 

can give visibility to their experiences, provide a place for discussion, and provide a platform for 

direct participation, even allowing people to speak directly to those in power. Due to their built-

in multiplier effect (reposting and sharing of content), social media significantly accelerate the 

spread of information, ideas, practices, values, and norms that support positive change (Greg, 

2024). 

Social media serves as a strategic and methodological concept in development communication, 

while opening up opportunities for dialogue and discussion among development actors. 

Furthermore, knowledge sharing enables people to interact, learn, communicate, innovate, 

change and collaborate Greg , 2024). 
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Harefa et al. (2025) argued that the improved communication and collaboration, increased 

engagement and accessibility, empowerment and lifelong learning, innovative practices are the 

opportunities via communicating in social media. 

Despite the promising roles social media play in development communication, it is saddled with 

challenges that can hamper its effective use for development communication. There is high rate 

of fake news dissemination on social media and it has misled many social media users (Greg, 

2024). 

Harefa et al. (2025) argued that the challenges of social media for C4D as Access limitations and 

resource constraints, Barriers to digital literacy, Privacy and religious concerns, Ethical and 

professional considerations.  

According to Harefa et al. (2025), establishing clear social media policies and guidelines can 

help reduce privacy and security concerns, regular training and capacity building for 

communities on digital literacy and responsible use of social media, strategic content 

management, continuous monitoring and evaluation of social media integration in activities and 

increase the Digital literacy of individuals can help to address challenges. Digital literacy refers 

to the ability to access, assess, understand, and use information intelligently and responsibly in a 

digital environment. Digital literacy also includes the ability to search for appropriate 

information, interact ethically, and be aware of and manage the influence of technology on 

personal and social life. With good mastery of digital literacy, individuals can become more 

critical, wise, and responsible internet users and are able to avoid the spread of false information 

and dangers (Harefa  et al.,2025). 

2.1.11 Urban Development and Communication 

Communication in urban development is the understanding of enhancing urban development 

performance by encouraging better interactive communication among development actors. This 

idea not only tries to provide better planning management in terms of governance system, but 

also planning engagement among development actors in terms of people centered development. 
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Urban development communication is a critical field that addresses the challenges of rapid 

urbanization, focusing on policy implementation, infrastructure projects, and community 

engagement. 

  






































































